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THE CROWN ESTATE

Great people to do business with

The Crown Estate, valued at over £6 billion, manages
a wide range of land and properties across the UK.
We rank alongside the UK’s most successful property
companies.

We’re ‘blue chip’ - nationally recognised, well-
established and financially sound

We have responsibilities, laid down by Parliament, to
enhance the value of our land and properties and
the income they generate through good and
responsible management. The surplus revenue goes
to the Treasury for the benefit of all UK taxpayers.

Strength in diversity

Our property is very diverse. It ranges from offices to
shops, agricultural land to housing, ancient forests to
parkland. And we have over half the foreshore and
almost all of the seabed up to 12 nautical miles
around the UK.

Values that guide us

Commercialism, integrity and stewardship are the

guiding principles behind everything we do.

® Commercialism - to create surplus income for the
benefit of the UK taxpayer

@ Integrity - to treat our customers, partners and
the communities in which we operate as we
would like to be treated ourselves

ALL PROOFS MUST BE
approved by the Communications
department before production

@ Stewardship - looking to the future by
conserving, regenerating and applying
environmental considerations to all our land and
properties.

The principles behind corporate responsibility have

always been integral to our organisation and play an

important role in the evolution of our culture and
our values of stewardship and integrity.

We’re in business for the long-term

While we can make the most of short term
opportunities, our business approach is focused on
the long term. We actively embrace our
responsibilities of stewardship, whether in London’s
Regent Street or Windsor Great Park, the
countryside or the marine environment.

The corporate identity

Our corporate identity has been designed to embody
our values, support our business objectives and
meet the needs of the organisation going forward.
The identity is the public face of the organisation; it
is how we are known and recognised and it helps us
to be unique and distinctive in people’s minds.

We use The Crown Estate identity to communicate
our brand values consistently to our tenants,
business partners, government, the communities we
serve and the general public, as well as our
employees. Used well, the identity will enhance our
reputation and support our brand values of
commercialism, integrity and stewardship. We have
also included elements in the guidelines that help
people with specific reading difficulties to access our
information more easily, through recommendations
of presentation or style.

How to use these guidelines

These guidelines cover the main elements of

The Crown Estate’s corporate identity and provide
guidance on its application. Our aim is to give users,
design consultancies or agencies the information you
need to make informed and considered decisions
about the project you are undertaking.

The guidelines are modular to enable you to quickly
and easily find the information you need.

If you have any questions about the guidelines,
please consult The Crown Estate communications
department.

Communications department

The Crown Estate

16 New Burlington Place

London W1S 2HX

Tel: 020 7851 5070

Fax: 020 7851 5128

E-mail: communications@thecrownestate.co.uk
Web:  www.thecrownestate.co.uk
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Brochures & reports

The examples shown here and on the following
pages demonstrate the use of the colours and
typefaces on printed material.

All publications - including e-publications - must be
produced in conjunction with the communications
department to ensure that they are produced on
brand and that our values are clearly displayed.

All proofs must be approved by the
communications department before
production.

Despite tough conditions,
one thing is for sure...
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At the same time we have the opportunity
o develop our estates in a sustainable
way for the economic benefit of Scotland
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Design & print -
preferred suppliers

The Crown Estate has negotiated preferential rates
with a number of suppliers. These suppliers have
been chosen for their ability to produce high-quality,
cost-effective work. They have the added advantage
of understanding our business. They also meet our
corporate responsibility and environmental
commitments.

All print requirements should be directed to the
communications team.

The communications team will negotiate on your
behalf and can advise where an alternative supplier
may be needed. Our current corporate printers are
TSO (see contact details below). Please contact the
communications department for a list of preferred
suppliers for design and photography.

The Stationery Office
St Crispins

Duke Street

Norwich

NR3 1PD.

01603 622211




